THE = (T
CHALLENGE

Cala

This event works best for
teams who enjoy a bit of
friendly competition!

VIRTUAL PUZZLE + TRIVIA
TEAM BUILDING EXPERIENCES

EXPERIENCE AGENDA (60min) Add your meeting content
. ) ? . onto the event to maximize
e 5min-Welcome from LMH + overview of event engagement.
e 50min - The Challenge! Teams work together Eonsidderlodding on ¢
. . ome delivery to elevate
through three rounds of interactive games, your event - cocktail kits
puzzles + trivia. and snack boxes are our
e Smin - Wrap-up, group photo + thank you! most popular.

We love to work with our clients to create custom agendas. Looking for something
different than what you see here? Reach out to the LMH team to start planning.

‘ 10-200 participants

‘ 90 minute version available
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THE &'
CHALLENGE

VIRTUAL PUZZLE + TRIVIA
TEAM BUILDING EXPERIENCES

LiMlig

A PEEK INSIDE
THE EXPERIENCE

PUZZLES

£ O Can you decipher this

AUO
HSM

common phrase?
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TEAM GAMES

e What's the Difference?

e Emoji Code

e Memory Games
* Scattergories

e And many more!

How it Works : Use the picture clue

to name the object, location or item.

OPRAH

PHOTO CHALLENGES

O How many total triangles are there? I’I I()'I‘() (: I l \IAIAI‘:\(; I‘: q.o’“

A selfie with either
something you regret

purchasing or something
you don't have a use for.

= Take a picture on your phone.
- Email your picture to

TRIVIA
= List Mastor

How it Works : Use the items

How it Works : The sentence is incorrect. To make it in the list o fill in the blank.

correct, should the number be higher or lower.

Ingredients to make PIZZA
i ¢ Crust

The year is 2019. ‘ i ot

¢ Cheese

HIGHER * Pepperoni
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All events are staffed with

experienced member(s) of the
LMH team.

Group sizes range from 10-200+
depending on experience type.

Home delivery options are
available for all experiences.
Please note, some experiences
require a home delivery.

Looking to add on games, trivia
or live music? Hoping to add
your content onto an existing
agenda? We'd love to help you
plan a completely custom
experience.

\ All of our vendor partners are

well vetted by the LMH team and
are the best in their industry.

Some experiences are designed
for active, competitive groups -
keep an eye out for the dancing
logo!

Many of our experiences have a
hybrid option - a great way to
keep your team connected, no
matter where they are located.

All experiences include a
post-event photo montage,
complete with your company
logo.
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American CHICAGO
+ Red Cross NOD
EVERY - = .
counts  AMERICA :%2 Foundation

LMH Experiences is proud to make a donation
for each event we execute to an organization

who is making a difference in our communities.
As a small business, we are grateful for the
opportunity to give back where we can.

MEET THE LMH cam

—

At LMH, our mission is to connect people through
exceptional shared experiences. We are thrilled
for the opportunity to partner with you to bring
our virtual events to life - as we unite and excite

attendees, no matter where they are located.
We can’t wait to dive in and get started.
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Lauren McSorley + Mary Hanna
Co-Founders, LMH Experiences



